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Aurora Media Group
Media & Communications Industrial Placement
Location: London (Hybrid – 3 days office / 2 days remote)
Duration: 12 months (Industrial Placement Year 2025/26)
Salary: £22,000 per annum
About Us
We are a dynamic, forward-thinking organisation at the forefront of media, communications, and digital engagement. Our work spans across brand campaigns, digital marketing, and corporate communications, supporting both internal teams and external stakeholders.
We are excited to offer a placement opportunity for an ambitious second-year business student looking to gain hands-on experience in Media & Communications. This role is designed to provide real-world exposure to the fast-paced communications industry and help you develop the skills you need for a successful graduate career.
What You’ll Do
As part of the Media & Communications team, you will:
· Support Campaign Delivery; Assist with planning, executing, and evaluating marketing and communications campaigns across multiple channels.
· Content Creation; Draft engaging content for social media, newsletters, press releases, and websites.
· Digital Marketing; Help manage social media channels, track performance analytics, and suggest improvements for engagement.
· Event Support; Assist in the organisation and promotion of internal and external events, including coordinating materials and logistics.
· Stakeholder Engagement; Support internal communications, ensuring key messages are delivered effectively across the organisation.
· Research & Insights; Conduct competitor and market research to help shape campaigns and provide recommendations.

What We’re Looking For
· Currently a second-year undergraduate student studying Business, Marketing, Communications, or a related discipline, seeking a placement year as part of your degree.
· Strong written and verbal communication skills, with a flair for creative storytelling.
· Interest in social media, digital marketing, and brand communications.
· Highly organised with good attention to detail and the ability to manage multiple tasks.
· Proactive, enthusiastic, and willing to learn in a fast-paced environment.
· Confident using Microsoft Office; experience with design or analytics tools (e.g., Canva, Photoshop, Google Analytics) would be a bonus.
What You’ll Gain
· A year of professional experience in a communications role to enhance your CV.
· The opportunity to work on real projects with measurable impact.
· Development of core employability skills including teamwork, project management, and stakeholder engagement.
· Mentoring and feedback from industry professionals to support your career journey.
· Networking opportunities across the business and exposure to senior leaders.
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